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Standard One

*« Students will discover the world of
sports marketing and the use of
marketing to promote sports and non-
sports businesses in sports.
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http://www.nascar.com/2003/news/headlines/wc/09/05/rich_pre/index.html
http://ar.atwola.com/link/93158645/html?badsc=B0p-hA54iRGRPDQk4A60t1cy-DTB5gpX3sK6k96DN1jPbE3Sg_jcFJrpND7Bj08qdXSuGJuy7jBLyEMGdX6b_f8TKLzDwsQxO9
http://ar.atwola.com/redir/B0/Za6enLP9P5T5xdFqvL1MMRWw7bB7GKfx_NYDBQ_NL0zk0St1bqEEmQ$$/http://store.nascar.com/
http://www.qksrv.net/click-1132637-5463217?loc=http%3A//www.ebay.com/nascar
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What i1s Marketing?

“«Marketing is a process of bringing
together sellers and buyers.



http://www.pepsi.com/current/music/britney/index.html
http://www.motorola.com/nfl
http://www.adidas.com/index.html
http://mlb.mlb.com/NASApp/mlb/mlb/homepage/mlb_homepage.jsp
http://www.rockthevote.org/

..
Exchanges

«Everyday transactions between
producers and consumers

“Typically trading money for a
product or service
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Producers

< Individuals or Companies which have
products to be sold.
< They provide the “supply.”

< They are willing to exchange the
product or service for something of
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Tailgate with more than 25,000 troops and their
families from the National Mall in Washington D.C. K& § ¢
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http://www.getfitfoods.com/contest/past_winners_archive.html
http://store.nba.com/home.aspx?&aid=nbacomhomei
http://www.thewb.com/Index/0,7349,,00.html

consumers

< Individuals or Companies which
have needs to be met and which
have something to exchange.

*They create a “Demand.”

“«They have something to exchange
for a product or service and are
willing to do so.

Standard One  pjscover The World Of:Spor arks ul Use in Marketing OF Sports and THROUGH Sports



. &

Marketing -- The Definition

“«“Marketing is the process of
planning and executing the
conception, pricing, promotion
and distribution of ideas, goods
or services to create exchanges
which satisfy individual and
organizational objectives.”
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What Is Marketed?

* DURABLE GOODS

 SERVICES :
BANK = ONE F@@
* IDEAS Dionegland.

FORWARD MEeRnW (e official travel site for

— the state of vtah

Utah Travel Co unci}‘
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http://www.target.com/gp/detail.html/sr=1-2/qid=1031063699/ref=sr_1_2/601-8911099-0137712?asin=B000066BEA
../../../../../
http://www.utah.com/

What i1Is Marketed”

*PEOPLE

wPLACES
Bahamas

*ORGANIZATION
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http://affiliates.allposters.com/link/redirect.asp?aid=67484&c=c&search=174
http://www.bahamas.co.uk/
http://www.ncaa.org/
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http://www.rawlings.com/home/index.jsp
http://go.msn.com/AK/0
http://x.go.com/cgi/x.pl?goto=http://teamstore.espn.com/?link=frontpage&name=9703E&srvc=sz&SOURCE=9703E
http://espn.go.com/tennis/usopen02/index.html
http://espnradio.espn.go.com/espnradio/sweepstakes/bigleaguechallenge
http://sports.espn.go.com/mlb/clubhouse?team=stl
http://transfer.go.com/cgi/atransfer.pl?name=116071&srvc=sz&guid=83A555C7-63B0-48DF-ADB1-500A05642A36&context=53637&goto=http://games.espn.go.com/6pack/frontpage
http://sports.espn.go.com/sports/tvlistings/index
http://sports.espn.go.com/golf/tigerlive/index
http://transfer.go.com/cgi/atransfer.pl?goto=http://espndeportes.espn.go.com&name=99790&srvc=sz&context=65&guid=34015E80-73A4-4E60-87C8-D1A8279FF412
http://transfer.go.com/cgi/atransfer.pl?goto=http://espn.go.com/danpatrick/index.html&name=99812&srvc=sz&context=65&guid=3CCBA9D7-2EB8-445E-AAA5-13DBF224EAF3
http://x.go.com/cgi/x.pl?goto=http://teamstore.espn.com/nba/?link=sportsmall&name=9734E&srvc=sz&SOURCE=9734E
http://ad.doubleclick.net/click%3Bh=v2|2ea3|3|0|%2a|x%3B4444487%3B0-0%3B0%3B5694161%3B2-120|90%3B1386211|1384954|1%3B%3B%3fhttp%3a%2f%2fmlb.mlb.com/NASApp/mlb/mlb/events/memorable_moments/mlb_memorable_moments.jsp

The Elements of Marketing

< Product or Service Planning
“Pricing

“«Promotion

*<Distribution (Place)

wThe FOUR P’s OF MARKETING

---- People ---- Often Considered the Fifth P
u
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Benefits of Mark.eting

“«Add UTILITY to goods and services

<« Makes buying convenient

<« Maintains reasonable prices

<« Provides a variety of goods and services

< Increases production
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Sports I\/Iarke'ting

“« Sports Marketing uses marketing
elements to meet the goals of a
sports property.

o Product Strategies

o Service Strategies

o Pricing Strategies

o Promotion Strategies
o Distribution Strategies

MONDIAY
NIGHT
—oOOT3ALL
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http://www.ncaa.org/
http://www.motorola.com/GSS/CSG/direct_promotions/nfl/index.html
http://www.motorola.com/GSS/CSG/direct_promotions/nfl/index.html
http://espn.go.com/abcsports/mnf/fromthebooth/s/sap.html

Sports

wSports are a source of diversion or
physical activity engaged in for
pleasure

o Can be spectatorship
o Can be participation and play
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ports Consumers

*«Consumers exchange money for aw gy
“wanted” good or service. S gl

“« Sports Consumers exchange in
different ways:
o Spectators as Consumers

> Benefit by watching game
» Exchange for tickets and entertainment -

o Participants as Consumers
> Benefit by playing or participating
» Exchange for equip. & participation

e
AP Photlo/S o GhERh ke

Fan Zone

SHOW YOUR COLORS
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http://www.sportsfansofamerica.com/Awards/Fan/Main1.htm

Sports Producers

“«Sports Producers May Provide:
o Events for Participation
o Events for Entertainment Viewing
o Sporting Goods and Equipment
oLicensed Merchandise
o Collectables and Memorabilia
o Athlete Training
o Sports Information
o Event Coverage and Distribution
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Sports Industry Growth

* Attendance Growth
o $135-350 Billion per Year
o Nearly Every Sport and League +

* Media Coverage and Growth
o Main Stream and Alternative Sports Coverage
o Coverage Growing with Demand

“« Employment Growth
o 4.5 - 6 Million new Jobs from 1999-2001

% Global Markets

o Expansion of Leagues & Marketing outside of U.S.
o Availability of News Media and Sports Reporting
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Toqday....

“*Team Organization
o Team Members
o Conference
o Top 3 Preferred Cities

List Information on 1.1 LG
“«Begin Research & Planning
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Fullerton, Sam., Sport Marketing: McGraw Hill,2007

Hinch, Thomas, James Higham., Sport Tourism
Development: Channel View Publication, 2004

, Sport Touuism Globalization,

Mobility and Identity: Elsevier Ltd, 2009

Ritchie, Brent W., Daryl Adair., Sport Tourism
Interrelationship Impacts And Issue

Fullerton, Sam, 2007, Sports Marketing, McGraw Hill
Irwin, Boston, USA

Journals

http://www.schools.utah.gov/cte/documents/marketing/
resources/sports
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